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OUR ORIGIN STORY
We solved a real-world problem using nutrition

We’re a team of brothers.

?JAEM BevForce  FoodForce  BeautyForce HerbForce
Our company was born when we came 72/ ik -u

“’WMmalsxom

NEOC

thetrue science

across an energy bar being used by our
Armed Forces in the field. It was full of
unhealthy trans-fat and tasted like cardboard.
Trans fat causes coronary heart disease.
Military feeding officials said that trans fat was
required in order to have 3 years of shelf life.
But we knew that was false.

So we campaigned hard and managed to G.e.t to Knovy the Founders
. . ] Christian, Mark, and Paul D'Andrea
sign a Cooperative R&D Agreement with the ,
. L ForceBrands: Tell us a bit about your background and what led you to
Army, and we fixed the problem within a year. create this product.
. Christian D’Andrea: My route is a little unusual. I'm a documentary
We Created the SOIdler Fuel energy_ bar’ filmmaker. While making my first film for Discovery, | found myself on a base
which has no trans fat, great taSte, hlgh in Arizona, where | happened to see troops eating an Army-made energy

bar that was basically garbage. This upset me. Troops were being force-fed
trans fat, which causes coronary heart disease? Unacceptable. So my
brothers and | created a company, became the Army’s R&D partners in
performance nutrition, and created a healthier energy bar for troops called

Now Soldier Fuel is the premier energy bar SOLDIER FUEL.
used by elite U.S. Special Operations Forces T ¥ e o e

units. It's also being picked up by other top sﬂwlfﬂFUEL 5
units in militaries around the world. 1715 REVEAN

performance, and proven 3 years of shelf life.




DIFFERENTIATOR #1
Featured in the US Special Operations Forces Nutrition Guide

This makes civilians want it. “If Navy SEALs use Soldier Fuel, | want it, too.”
It serves as certification / vetting / endorsement, at the highest level.

Table 15-10. SDV Operation

SDV (SEAL Delivery Vehicle) Operation

OPORDER: Long range insertion.

Duration: 12-14 hours at night.

Chow Availability: COTS/Rations.

Terrain: Nautical Environment—Surface water

temperature 55-60°.

Food Suggestions (CHO, protein, fat in grams):

- . + Soldier Fuel Bar, 1—(40, 10, 9).
The Special Operations Forces

Nutrition Guide

Patricia A. Deuster, PhD, MPH, CNS
Teresa Kemmer, PhD, RD

Lori Tubbs, MS, RD

Stacey Zeno, MS

Christiane Minnick, M.Ac




DIFFERENTIATOR #2
Best-tasting bar on the market

Yes, we said "best.”

We use real cocoa nibs and 100% unsweetened chocolate. No powders or cheap stuff.

People are surprised at how good it tastes. Like the Men’s Health editor...

“Soldier Fuel energy bars, an all-natural,
zero trans-fat performance bar featured in
the official U.S. Special Operations Forces
Nutrition Guide, tasted 1,000 times better
than | expected."”

-8ob Drury, \epiSHealth




DIFFERENTIATOR #3
The only all-natural bar with 3 years of shelf life

3-year shelf-life test by
Canadian Defense Ministry

First, | would like to thank you for your interest in the DND Combat Rations

Th iS iS O u r s u stai n a b I e Programme. | am pleased to provide you the following requested information:

. m (1.) Test Outcomes: The Soldier's Fuel Bar (3 flavours) was incubated for three

co m et I t I ve a d va n ta e months at 37 degree Celsius in order to predict the shelf-life. All items included
p g L] in the Combat Rations must have a 3-year shelf-life. The bar passed this test
which is a good indicator that the bar meets our 3-year shelf-life requirement;

*(2.) Menu Planning Timelines: We plan our menu for the upcoming year during

Soldier Fuel is unique in that it's an all e
natural bar, with no trans fat, that has three L i i et i e s
VearS Of Shelf ||fe Conﬂrmed bv m|||tarv |abS NB: *(4.) Potential Procurement: At this stage, the item has been placed in the

Combat Rations Program Database only. As | explained to you over the phone,
Procurement will not be for the upcoming year since the menu has been
decided in August.

Thls makes It the UItImate bar for mllltaw (5). Preferred flavours: We think the three flavours are good.
and DrepperS, Who need Shelf-Stable Thank you again and have a good weekend.

products. |

Programme national des rations de combat | National Combat Rations
Programme Directeur - Services d'alimentation | Director Food Services

Competitors would only be able to compete Dictor Ganrel Metael Syeiom and Sppty Chan

n th ree yea rS, after they’Ve proven real Sous-ministre adjoint (Matériels) | Assistant Deputy Minister Materiel Défense
. ationale | National Defence Ottawa, Canada K1A 0K2

shelf life. —— bi— .

Télécopieur | Facsimile 819-997-0251 Gouvernement du Canada |
Government of Canada

T — T —

Soldier Fuel in custom
CHOCOLATE wrapper for the

VERITABLE Canad|an m|||tary
HOCOLAT




OPPORTUNITIES:
The Prepper, Military, and First Responder markets

1. We have a loyal core base of preppers and survivalists
who repeatedly buy through Amazon. We experienced a
surge of interest from this group in 2020, and we want to
expand and capitalize on this.

2. After years of work to secure large foreign military
customers and facilitate government evaluation, we are
now poised to potentially land substantial contracts with
foreign militaries.

3. We currently sell about 32,000 bars a year to one fire
department, LA County Fire. There are 1.8 million police
officers and firefighters across 48,000 police and fire
departments in the U.S.



OPPORTUNITY #1
A surge of interest from preppers and survivalists in 2020

At the height of COVID, in April/May NN EFLLENE G for "emergency food bars"
2020, Soldier Fuel became Amazon'’s
Choice for emergency food bars. I\ EYLL YIS for "rations bars"

prime #a¥ &

ElTE I’Iﬂfﬂﬁlllﬂll[ 3 ﬂlllli/llﬂll

Made with 100%
real chocolate
+
Three years of shelf-life



OPPORTUNITY #1
A surge of interest from preppers and survivalists in 2020

On Amazon, in January-April 2020, we had...

$42,710 in gross sales ==p  from just $1,268 in marketing spend.

= E=  amazonseller
88 ad sets 0 ads

388 USD 1 3 Amount Spent e~  Impres sions @ Link Clicks @

Sales today so far Units today so far $1,268.65 - zo15% oo [eoes

Product sales Year to date

42.71K usp 2127 %
Year to date Last year m/x/\

Mar 22 Mar 29 Apr5 Apr 12 Apr19 Apr 26

18k

15k

These are facebook ads, pointing to Amazon

12k

9k

6k

3k

0

Jan Mar



OPPORTUNITY #1
A surge of interest from preppers and survivalists in 2020

In recent months we've generated EARNED MEDIA and positive BUZZ in the
prepper space, ranglng from influencer blogs to a popular prepper/survival
magazine.

MAKE & MODEL
- D’Andrea Brothers LLC

Soldier Fuel

WEIGHT
8 2.29 ounces per bar

MSRP
B $30 for a box of 15 bars

URL
soldierfuel.com
+ NOTES

' * f This isn't just another nutrition
Under Anyd! . = - company trying to cash in on the
COIldlthHS | ek tacticool fad. Christian D'Andrea

is a documentary filmmaker who
was filming on an Army base
when he saw troops being fed

) | ke TN p bars full of trans fat (a contribut-
P T ing culprit in heart disease).

3 So, he created a company with
his brother to team up with

the Army and create healthier
performance nutrition. The result:
Soldier Fuel. Each bar is made
with 100-percent chocolate and
packs 270 calories, 10 grams of
protein, 17 vitamins and minerals,
and 40 grams of complex carbs
to provide a steady stream of
energy. Plus, it has a three-year
shelf life, making it ideal for prep-
pers, survivalists, and outdoor
enthusiasts. As a snack, it'll never
replace your mom's brownies. But
as a protein bar, it's legit tasty.

The June 2020 issue




OPPORTUNITY #2

Potential foreign military contracts - Israel

The Israel Defense Forces (IDF) is one of the most respected militaries in the world.
They’ve recently selected Soldier Fuel to be their ration bar, after 6 years of

evaluations.

WID1 1020 | m2an | vo0 | A BAZAUE Cwr 3 l”n g

[ IDF Soldiers try to fight fatigue

B &0 =®

o'7'nn niv"ya o n'? o'on 2" nxa

™71 To counteract the cumulative fatigue
of combat, elite IDF pilot units have A —
adopted the Soldier Fuel energy bar
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THE DAILY NEWSPAPER OF TORAH JEWRY

ARUTZ S HEVA | Ils\;:;v IDF Energy Bar to Provide Field Nutrition

israelnationalnews.com

By Dov Benovadia | Friday, July 5, 2019 at 5:37 am | 0"y&n nAN 2

The “Soldier Fuel” bar is the result of years of research by the IDF’s Food Technology Res¢
i iderrdirector of the unit, each 60-gram bar contains 10 grams of protein;
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OPPORTUNITY #2
Potential foreign

military contracts - Israel

The official Israel Defense Forces
government website now features
SOLDIER FUEL.

We expect the first rations orders
from the IDF in early 2021.
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OPPORTUNITY #2
Potential foreign military contracts - Indonesia

YTITVS

Michael THOUVENOT <contact@titvs.com> Wed, Mar 25,7:14 AM (1 day ago) ¢ & :
to christian ~

Dear Christian,

My name is Michael THOUVENOT, MD of Titvs and Sitvs group of companies based in HK, Singapore and
UAE. We are a Police and military equipment contractor and with very strong sales in Indonesia.

| would like to inquire about providing the Soldier Fuel Bars to Indonesian Police and Army as I've been
requested about it by the chief of police himself. Quantities will be relevant, but | need to know if we can find an
agreement and partnership to work together on this opportunity.

Best regards, The Chief of Police commands the

Michael THOUVENOT Indonesian National Police, which is a
Managing Director force with 380,000 members. This is a
Direct Line Hong Kong : +852 5303 3945 current active lead.

Direct Line Singapore : +65 8458 2052

Email : contact@titvs.com r

¥ TITVS

12



OPPORTUNITY #3
Expanding Fire and Police department sales

LA County Fire buys ~32,000
bars per year.

There are 1.8 million police
officers and firefighters
across 48,000 police and fire
departments in the U.S.




PROOF POINTS
Discovery Channel has highlighted our appeal to both military

and preppers

"The food science behind this is
absolutely fantastic... Soldier

Fuel is perfect for the military,
outdoorsmen, and survivalists."

fFORMANCE
siCAL PER
pent?

men?**

14



PROOF POINTS

With ~$1,200 in ad spend in early 2020, we hit the #27 spot on
Amazon

April 23, 2020

Amazon Best Sellers

Our most popular products based on sales. Updated hourly.

Best Sellers in Sports Nutrition Endurance & Energy Bars

#27

) A

Clif Bar Chocolate Chip Crunch Soldier Fuel Energy Bars, Real Chocolate, 2.29 CLIF BAR - Mini Energy Bars - Crunchy Peanut
ARARXRXN 4 Ounce (Pack of 15) Butter - (0.99 Ounce Snack Bars, 20 Count)...
$25.50 W W&y 236 Wk k& ir 1,515

$29.85 /prime 1 offer from $19.95

15



PROOF POINTS

Scientific and
expert validation

This recommendation is from
Lt. Col. Dan Johnston, M.D., who
was director of the Department

of Defense Human Performance
Lab.

16



The Plan:

Raise $1M in investment to fund our efforts in...

« The PREPPER / SURVIVAL market. Focus on and Allocation of
develop this tight-knit target demo that already has proven oney nc
high affinity for Soldier Fuel, buys repeatedly, and shops
based on word-of-mouth.

. Laur_mh a 1-year D_TC campaign that grows §a|es and 759,
achieves a meaningful revenue base in this hyper-
focused target demo and allows us to...

«  Become the dominant energy bar in this Prepper /
Survival demo within 2 years — online first, and then at
B&M retail (into which we will eventually expand).

« The MILITARY + FIRE /POLICE markets. Nurture the

existing potential customers, and pursue new ones, at trade 25%
shows and using key broker networks.

17



The Total Addressable Market of our target markets is $4.7B, and
Soldier Fuel has achieved traction in all of them

$5.0

$4.5

$4.0

$3.5

$3.0

$2.5

$2.0

Target Markets

Total Addressable Market ($billions)

See next page

Military1 Police/Fire” Total Addressable Market

Prepper / Survival

1 Allied Military Energy/’Forward Operating’ Rations Market
2 US Police/Fire Departments Energy/'Forward Operating’ Rations Market 18



The Prepper/Survival food market is $1.6 billion

$485 ] .
46% of this market is Prepper/Survival Food Market ($M)
concentrated in the highly-

targetable, highly-reachable
segment of people who self-
identify as Preppers. They
spend $0.7B per year on
survival food

Average -

Annual 1.1 million high-intensity Preppers Area of box represents total
Spend on Avg. annual spend on food: $485/year/person annual market size
Food Market Size: $540 million
Supplies 34% of US Civilian Survival Food Market

2.6 million medium-intensity Preppers
Avg. annual spend on food: $75/year/person
Market Size: $200 million

34.8 million other civilians purchasing survival kits

12% of US Civilian Survival Food Market Avg. annual spend on food: $35/year/person
Market Size: $870 million
875 54% of US Civilian Survival Food Market
$35

0 5 10 15 20 25 30 35 40
Consumer Population in Segment (Millions of people) 19



The Prepper / Survival Target Market
Conservative revenue and gross margin estimates with sensitivity analysis

Five Year Revenue Modeling

Year 1 Year 2 Year 3 Year 4 Year 5
Preppers 3,700,000 3,722,200 3,744,533 3,767,000 3,789,602
Percent who buy 0.5% 1.0% 2.0% 3.5% 5.0%
Number who buy 18,500 37,222 74,891 131,845 189,480
Units purchased/year 1.5 27,750 55,833 112,336 197,768 284,220
US Population 256,000,000 257,536,000 259,081,216 260,635,703 262,199,518
Percent that buys survival kits 11.24% 28,774,400 28,947,046 29,120,729 29,295,453 29,471,226
'Survival kit only' (non-Preppers) 25,074,400 25,224,846 25,376,195 25,528,453 25,681,623
Percent who buy 0.1% 0.5% 2.0% 3.5% 5.0%
Number who buy 25,074 126,124 507,524 893,496 1,284,081
Units purchased/year 1.2 30,089 151,349 609,029 1,072,195 1,540,897
Total units sold 57,839 207,182 721,365 1,269,963 1,825,118
Revenue S 2999 $ 1,734,600 $ 6,213,391 $ 21,633,727 $ 38,086,176 $ 54,735,276
COGS S 8.00 $ 462,714 ' S 1,657,457 | S 5,770,917 $§ 10,159,700 S 14,600,941
Fulfillment costs S 6.00 $ 347,036 | $ 1,243,092 S 4,328,188 S 7,619,775 'S 10,950,705
Gross Margin S 924,850 $ 3,312,841 §$ 11,534,621 ' $ 20,306,701 $ 29,183,630

Sensitivity Analysis on Key Assumptions

Highcase Low case

% of Preppers who purchase 5.0% 5.0% 3.5% 3.0% 1.0% 1.0%

Units purchased/year 2.0 1.6 1.8 1.2 14 1.0
% of 'Survival Kit only' buyers who purchase 5.0% 5.0% 2.0% 2.0% 0.5% 0.5%

Units purchased/year 1.5 1.0 1.3 1.0 1.3 1.0
Total Customers/year 1,438,720 1,438,720 630,988 612,488 162,372 162,372
Annual Revenues ($M) S 67 S 46 S 27 S 19 §$ 6 §$ 5
Annual Gross Margin ($M) S 36 $ 25 § 14 S 10 S 3 S 3




Preppers are a loyal audience of repeat buyers
Will Preppers buy only one box and then store it for three years? No.
Preppers buy for long-term readiness, and also for daily use.

- These are all genuine Amazon reviews of Soldier Fuel —
Not from paid promotions

Brian Williams

Yryririryr Best tasting energy bar I've ever had
Reviewed in the United States on June 17, 2020
Verified Purchase

Just finished my first bar, thought it was freaking delicious for an energy bar, reminded me of a

healthy version of a Nestle Crunch bar already ordered another 15 pac

Tom H.

Yr v v v v Taste great!
Reviewed in the United States on May 17, 2020
Verified Purchase

A bit pricey compared to similar energy bars, the Soldier Fuel bar taste great and provide the

energy | expectgd. I'll buy them again.

68JamesDean

Yrrvrievr Excellent Product

Reviewed in the United States on April 4, 2013

Verified Purchase

Excellent energy bar. | feel better shortly after

eating one. Fairly unusual to feel such an

immediate effe 00-imo. | have
ermie stored as "prepper" food besides eating 6

occasionally otherwise as a snack/meal-dietary

Norma Carpenter

Yriririrr Love these. Have been eating them
for years

Reviewed in the United States on August 25, 2016
Verified Purchase

Flavor: Chocolate

Love thes€ Have been eating them for years.

Gearhead

Yr e vevr Energy for hours with great taste
Reviewed in the United States on March 9, 2018
Verified Purchase

Flavor: Chocolate

These bars are great tasting and are amazing in a
bind. I work long, random hours and food isn't
always easy to come by. | keep these in my truck. |
find myself satisfied after having a bar. | have
energy and I'm not starving after. | can eat one on
my way into work and even have the energy to
work out after. | love th em A i
surprised by 1

Most recent M

John in Calif

vy ¥rY€; My favorite energy bar.
Reviewed in the United States on January 15, 2020
Flavor: Chocolate  Verified Purchase

Great balance of nutrition, flavor & value. Not too sweet.
Sustains you for a while.

keep them handy for a reward for them when the

vprime

Soldier Fuel Energy Bars, Real Chocolate, 2.29
Ounce (Pack of 15)

by Soldier Fuel

L

284 ratings | 25 answered questions

G. Chock
YrrYeiric My grandkids love them!!

Reviewed in the United States on December 19, 2014
Verified Purchase
Flavor: Chocolate

I'm not a big chocolate eater but | wanted some
energy barsfor my emergency kits. | fobnd out
however that my grandkids love them and so |

W. Isenberg

Yririrrir Good filling source of energy
without junk calories

help me out around the house and then they can Reviewed in the United States on May 27, 2015

have one. Lots of energy in them. | haven't tried
peanut butter yet.

Verified Purchase

Flavor: Chocolate
| really like the product. When I'm out hiking or
Whg paddllng, |t has Just the right balance of carbs, fat

Yriredrdr Treat for a shake'
Reviewed in the United States on July 17, 2015

fink calories. The taste and texture is good and
doesn't melt in my pack. I've ordered from them
several times and plan to continue.

Verified Purchase

Flavor: Chocolate

2nd purchase. | packed these in small backpacks
for earthquake supplies in all our vehicles I

21

needs a llttle chocolate in an emergency. They
have held up well in our hot California cars.



Unit economics / margins - for DTC

Box of 15 bars

e $30 Retail price
= wpr pIER FlIEL - $8.00 COGS
- $6.00 Fulfillment
(incl. shipping + 1 month of warehousing)

= $16 gross margin per box (53%)

22



ENSURING DTC EXPERTISE ON OUR TEAM

Our DTC launch partner will be Stray Digital.

anlist000

Clients

ZG\ViQr  POPCORNERS “3"386‘.5 clove Our Place

“Stray launched us like a rocketship”

After working with countless agencies over the years, | can confidently say that Stray is in a class of
their own. None come close in terms of commitment, breadth of capabilities, depth of knowledge,
and most importantly - a relentless focus on results. Stray launched us like a rocketship... and we've

been growing beyond our wildest dreams since.

Gabi Lewis
CEO, Magic Spoon Cereal

23



THE TEAM

Chrlstlan D’Andrea
Graduate of Harvard and Oxford
+ Director/producer/creator of cable TV series (incl.
Weather Channel’s hit series Hurricane Hunters)
* Author (TOUCHING THE DRAGON, Knopf and
Vintage, 2019)

Mark D’Andrea
* Harvard graduate
» Created boutique management consulting firm
focused on increasing efficiency and reducing
costs.

N|dh| Chadda
Harvard MBA
» Strategic advisor/investor
* |-banking, consulting and corporate finance at
RBC Global Asset Management, McKinsey, etc.
* Co-host / Women in Tech series (Harvard
Business School Women's Association)

General Trent Edwards (ret.)

+ Commanded air base and training wings

* Deployed to Iraq and Afghanistan

» As Director, Budget Operations and Personnel,
Office of the Assistant Secretary of the Air Force,
he was responsible for planning and directing
execution of Air Force budgets totaling more than
$68.4 billion. 24
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Christian D’Andrea Mark D’Andrea
christian@soldierfuel.com mark@soldierfuel.com
323.841.1365 323.841.0590

SoldierFuel.com

25



Appendix A - More surprising details on the Prepper demo:

Prepper Demographics (Emergent Market Research )7/ (€]

Married 67%
Home owners 67%
Earn over $100,000 per year 43%

Hold a college, or advanced graduate degree 45%

Food is their #1 concern

The most commonly mentioned practice identified in Sims’s study, was the collection and stor-
age of an emergency ration of food and water: “There were variations throughout the sample
related to the importance of various other practices, but ensuring that you have enough food
and water for all of the people in your household was the foundation upon which all other
prepping practices were built” (Sims, 2017:28). The second most important activity of prepping

The prepping journey consumed every aspect of preppers’ life: From the moment they em-
barked on the prepping journey, they were continuously stockpiling food, learning new sur-
vival skills, and sacrificing much of life’s pleasures in order to be ready for the impending dis-
aster. This lifestyle caused anxiety and stress that many researchers have shown to influence
consumption behaviour.

26

Sources: https://globalbiodefense.com/2017/10/27/preppers-on-the-frontline-of-u-s-preparedness/ + http://ensovoort.com/doomsdaypreppers/



Appendix B — Understanding target customer psychographics

* Preppers are skeptical of new companies exploiting

the tacticool fad. We don’t. And that matters to them.

* They care about a company’s

o Authenticity - we have the military pedigree

o Story — we developed it for the military, improved
it, brought it to market

o Time in marketplace — A new competitor that
pitches its “tacticool” product will not be accepted,
because what you need is a 13-year track record,
which only we have.

| ]

Stay in Touch®! & 50 |
m” Under AnyH!

Jl

MAKE & MODEL
- D’AndreaBrothers LLC

Soldier Fuel

WEIGHT
@ 2.29 ounces per bar

MSRP
B $30 for a box of 15 bars

@ URI._
soldierfuel.com

tacticool fad. Christian D’Andrea
is a documentary filmmaker who
was filming on an Army base
when he saw troops being fed
bars full of trans fat (a contribut-
ing culprit in heart disease).

So, with
his brother to team up with

the Army and create healthier
performance nutrition. The result:
Soldier Fuel. Each bar is made
with 100-percent chocolate and
packs 270 calories, 10 grams of
protein, 17 vitamins and minerals,
and 40 grams of complex carbs
to provide a steady stream of
energy. Plus, it has a three-year
shelf life, making it ideal for prep-
pers, survivalists, and outdoor
enthusiasts. As a snack, it'll never
replace your mom's brownies. But
as a protein bar, it's legit tasty.

S
This isn’t just another nutrition
company trying to cash in on the

27



Appendix C — our Corporate Social Responsibility is aligned with
the Prepper, Military, and First Responder communities

We've donated bars to the military
and first responder communities
during COVID.

R FiEl Soldier Fuel
L= May 26 at 2:44PM - Q

We're donating lots of Soldier Fuel energy bars to the good people, as a
way to say "Thank you, #FirstResponders" - Christian
' TREENETNS. | ORI | T

L

Lz

64 Comments 129 Shares

28



Appendix D — more Prepper influencers praising Soldier Fuel

BLOG ABOUT US CONTACT US anj@zonassociates f L™ 4 a

& BUG OUT BAG
&) BT ©omie O oo

REVIEW CATEGORIES

» Accessories
» Backpacks

> Books
» Communications
Fi i
e A July 2020 review
> Medical oy
» Miscellaneous “7
» Shelter =2
» Tools
> Water
ARE THEY ANY 6006D?
RECENT REVIEWS Let's start with the most important part in my mind. Do they taste good and will you actually
’. - ‘ MIRA Safety CM-6M want to eat one?
Tactical Gas Mask
‘ L view review... Heck yeah!
Fenix CL30R
- Camping Lantern CO”CLUS‘M
u view review...

So as of this writing i have personally eaten over 30 of these bars, and they hold up. Kinda
like a snack, kinda like a meal, they taste great and are really satisfying and give you a
boost for a few hours, enough to get over the hump before your next meal when being
physically active.

Try some! I think you'll agree.

29



Appendix E — effectiveness of Soldier Fuel nutrition

STEADY

The SteadyEnergy® Advantage
No spike, No crash

Carbs are the secret to human performance.
Period. Even the brain needs a dosage of
glucose every day for optimum function. Soldier
Fuel™ provides a burst of fruit-based simple
carbs to give an initial energy boost, and then
supplies a protein-modulated stream of longer-
burning complex carbs for Steady Energy®.
Throw in 17 vitamins and minerals, electrolytes,
and the optimal 4:1 carb-to-protein ratio for
performance, and you've got everything you
need to soldier on.

"The ideal ratio of carbohydrate to protein is 4:1."
- Edmund R. Burke, PhD, Optimal Muscle Performance and Recovery

Note: we own the registered SteadyEnergy® trademark
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